COMMUNICATION PLATFORM
& GRAPHIC PROFILE

for Fogmaker International AB and certified partners.
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This istgmaker'

‘ Together, we work to provuote
the Fogmalker brand according
to this communication
platform and graphic profile.

FOGMAKER’S MARKETING COMMUNICATION

Marketing communication is the way we communicate with

our market — to you as our partners, customers and the

world around us. \We should add the word “strategic” in front.
This is precisely what underlines the importance of market
communication. That is — it is goal-oriented and explicitly linked to
Fogmaker’s business goals. As our partners, you are also part of
our strategic work with regard to our marketing communication.
You are ambassadors for the Fogmaker brand, and together,

we work to promote the Fogmaker brand according to this
communication platform and graphic profile.



INTRODUCTION

Fogmaker’s brand is built on the way our

- Fogmaker’s employees and partners —
conduct ourselves in our business and our way
of marketing, developing and manufacturing
our product.

The brand is conveyed through our behaviour
towards customers and the outside world,
as well as through our graphic identity.

By creating a uniform foundation through
our communication platform and graphic
manual, we create uniformity and strong
brand recognition.

A communication platform and
graphic manual:

© Creates a common thread.

* Provides a professional
tmage of the company.

© Provides high trust ln
the brand.

« Allows us to stand out
from the crowd.

- Clarifles our gonls.
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Our partwners, and all of us
here at Fogmaker, have an
Lmportant role tn determining
how we will be percelved. Bvery
ndividual has the opportunity
to make a difference.
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COMMUNICATION PLATFORM

Who is Fogmaker?

What do we want the world to know about
us? Or rather, what do we want to tell the
world? And how do we do it?

These are important questions to answer.
Therefore, we start by laying out our strategic
communicative guidelines in this document
which form the foundation of this communication
platform followed by the graphic manual.

The public image of Fogmaker is largely shaped
by how we communicate. The communication
platform is a very important tool to guide us
and create consistent, targeted commmunication
efforts — both externally and internally.

\We aim to ensure that our communication
is clear and well thought out. This helps

us maintain a high level of quality and
present ourselves as a professional,
trustworthy company. It must also be clear
and relevant to the market. Communication
shall be characterized by the value words,
the brand, and the vision.

Our partners, and all of us here at Fogmaker,
have an important role in determining how

we will be perceived. Every individual has the
opportunity to make a difference. It is therefore
important to be well-acquainted with our
communication platform.

Through well thought out communication,
we can prevent mistakes and clarify our goals.

9



OUR VALUE WORDS

If we once again consider the first question

in the introduction, “Who is Fogmaker?”,

our values are how we want to be perceived by
our customers. They also stand for the values
that will characterize the organization.

Fogmaker is a value-oriented company. By that
we mean that our values govern how we conduct
business and provide guidance in decision-making.
Our values give us common ground to stand on
and create a “we” feeling. Our shared values
make Fogmaker unique!

Together, we have developed our core
value words: expertise, commitment and integrity.

At Fogmaker, these core value words are always
in focus and guide us in our daily work. Although
our products and assortment may change over
time, our values remain the same.

“ A strong brand Ls always
built from the insiole out.

COMMITMENT

11



BUILDING A STRONG BRAND

Now we have answered the question of what
Fogmaker stands for: expertise, commitment
and integrity.

As we mentioned in the introduction,
communication shall be characterized by
the value words, the brand and the vision.
Which leads us to our brand, Fogmaker.

Having a strong brand provides many benefits.

It creates a stronger connection to our customers
and promotes feelings of trust. This makes our
day to day work easier. When the customer
already has a positive view of our brand, it is
easier to drive customer satisfaction further.

In addition, customers help spread a positive
impression of the company and promote
word-of-mouth advertising.

Internally, a strong brand makes it easier to
collaborate effectively and achieve common
goals. Pride in ones brand and organization also
creates motivation, loyalty and job satisfaction.

A strong brand is always built from the inside out.
If our value words reflect our core values,

the foundation we stand on and that guide

us in our work, the vison is our lodestar and
represents that which we hope to achieve and
are constantly striving to reach. That vision is
for our Fogmaker suppression systems for
engine compartments and confined spaces
to be the market leader and to always be
the customer’s first choice.

13



THE FOGMAKER BRAND

Product characteristics Emotional Benefits

Fogmaker offers fire suppression systems The customer should feel that we have a high

with water mist under high pressure for level of expertise that is constantly developing

engine compartments and confined spaces. and improving. We are committed, honest and
reliable.

Functional advantages

Innovative, simple, robust and reliable fire The brand’s vision

suppression system adapted for engine To be the market-leading brand for fire

compartments with a Triple Action function. suppression systems for engine compartments

and confined spaces and always be the
customer’s first choice.

L _— — p— A

Triple Action means that all three components of the fire triangle
i = are attacked with the Fogmaker Fire suppression system (FSS]).

15



Graphic Profile

The purpose of our graphic profile is to
strengthen the Fogmaker image. The manual
should make it easier to directly identify us as
the sender.

In addition, it should stand for the core values
we want to communicate. The graphic profile
provides a framework for creating an effective

interaction between words, colours and images.

When these are in tune, it is easier for us to
convey the message we are trying to send.

Basic element

Our graphic profile consists of the logo, our
colours and the images we use so the brand
is perceived in a certain way. The logo is the
strongest signal for our identity and consists
of the wordmark, Fogmaker. No one else can
claim this wordmark. To take advantage of its
power, we will always use it in a uniform way.
Regardless of where the logo is used, it shall
be used in accordance with the guidelines and
proportions of this graphic manual.

Fogmaker’s website address is always provided
without www.

See examples from page 31 onwards.

INTERNATIONAL

The F’s height is the free area around the logo

A\KER

N AL A B

Logo negatives are applied against a dark background in exceptional cases
where single colour printing is the only option available.

fogmaker.com fogmaker.com




When you own a company, you work hard to
build your reputation and earn the trust of your
customers. The reputation you worked so hard
to build deserves protection through trademark
registration. It also provides you with rights
and ownership over how your trademark is
used. Fogmaker is a protected trademark; our
partners obtain the right to use the Fogmaker
brand in their marketing after completing
certification. Note that Corporate branding

is only handled by Fogmaker International AB.
Certified Fogmaker Partners shall always use
the partner logo in the marketing contexts,
which is available on page 19.

The Partner’s own brand can of course be
used together with Fogmaker’s partner logo.
An example is given on page 38.

Why this distinction? It is important to us that
the customer knows who is being represented,
and that the value words that are a part of our
brand are conveyed correctly.

Mismanagement of the brand may result in a
warning and in severe cases, broken contracts.
As a certified partner, the guidelines in this
document shall always be followed.

Our graphic platform is also a great tool for
partners who wish to work with their own
communications agency, at their own expense.
External partners shall always obtain our
graphic profile and adhere to this. Fogmaker Int.
would like to participate in production

before distribution.

The F’s height is the free area around the logo

The logo used by retailers/partners is certified by Fogmaker. The logo can be used in conjunction
with your own company logo.
All other marketing is handled by Fogmaker International AB.




MARKETING SUPPORT FOR PARTNERS FROM FOGMIAKER

Fogmaker Int. will gladly assist our partners Self Service through our partner Portal
with marketing support. Assistance can be Here you will find our:

obtained by contacting our marketing manager

communication platform and graphic profile

or marketing communications officer. The inquiry e Partner logo
needs to be received in good time. We can never e Image Bank
guarantee assistance if an inquiry is received ¢ PowerPoint template and presentations
with less than two months’ notice. * brochures
The following products are ordered via
order@fogmaker.com: Advertising
If you would like to advertise as a Certified
Segment folders Partner, please contact our marketing
e Advertising products, which you can find in communications officer.

our product catalogue. The partner pays for
these.

20




PARTNERS SUPPORT FOR FAIRS

Fogmaker can support partners at certain
exhibitions, but this must first be agreed with
your KAM or Fogmaker’'s marketing manager.
If you market Certified Partner by Fogmaker on
90% of the surface, we can contribute half the
cost, etc.

Reciprocity

Fogmaker support our partners with financial
and graphic support for for exhbitions.

Our requirement for reciprocity is that you
participate when Fogmaker Int. participates at
fairs in your home market. At these events, we
cover your hotel costs if you work in the booth.

22

If you need help with graphic production the
following questions should be answered before
it is time to participate in the fair:

¢ \What do you need help with/what is the
purpose?

¢ \When do you need the material? Please note
that your request must be submitted at least
two months before the fair.

¢ How should the material be used?
Clearly describe the exact dimensions for, e.g., stand

walls, roll-ups etc. Also indicate if you have other
specific requests.




In printed material, on signs and in our
advertising, we use Eurostile LT Std Bold or
Medium for headings. In short texts such as
ads, callouts, etc., we also use Eurostile LT Std
Medium in body text. The website uses Eurostile
and Calibri.

In longer body texts, such as corporate
presentations, brochures, etc., we use
Calibri Regular.

To further distinguish the Fogmaker brand, we
may use a quote or a few words that stand out
on special occasions using the special character
Bradley Hand ITC.

PowerPoint presentations use Calibri Regular as

it is a standard font that everyone has access to.

Headlines: Eurostile LT Std Bold or Medium

ABCDEFGHIJHKLMNOPGRSTUVWXYZAAL
abcdefghijkimnopqgrstuvwxyzaal
?1;:,.8% 1234567890

ABCDEFGHIJHKLMNOPGRSTUVWXYZAAL
abcdefghijklmnopgrstuvwxyzaal
?1;:,.8% 1234567890

Long body copy: Calibri Regular

ABCDEFGHIJHKLMNOPQRSTUVWXYZAAL
abcdefghijklmnopqrstuvwxyzaal
?1;:,.&% 1234567890

Body copy: Eurostile LT Std Medium

ABCDEFGHIJHKLMNOPGQRSTUVWXYZAAL
abcdefghijklmnopgrstuvwxyzaal
?1;:,.8% 1234567830

Special: Bradley Hand ITC
ABCPEFGHIHKIMNOPRRSTUVWXY L
abedefghijlelmnoparstuvwxyz

20:,.5% 1234567890

Powerpoint: Calibri Regular
ABCDEFGHIJHKLMNOPQRSTUVWXYZAAL

abcdefghijklmnopgrstuvwxyzaal
?15:,.&% 1234567890
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Technical expertise should be
transmiltted L our commummnleation

to create trust.... Our soclal e)qsertige
should shine through alongstde our
technical e)qsert’use.

TONE

Fogmaker’s communication should be
clear, honest and credible. We do not
overcomplicate things or use difficult
words if the situation does not require it.

Technical expertise should be highlighted in

our communication to create trust. \We listen
and strive to create good structure and content
from the customer’s perspective. \We want to be
a role model in the community and across the
world. As a result, our social expertise will shine
through side-by-side with our technical expertise.

26

By showing our responsiveness in the way we
communicate with the customer, we should also
be perceived as competent, service-minded and
committed.




The colours we use to symbolize Fogmaker are
the parent base colours of orange, black and of
course white. These base colours also use grey
and blue in different percentages to create a
unigue, varied expression in graphic materials.

Complementary colours can be used to indicate,

enhance and provide a contrasting effect.
Orange and Black can “take over” and become
overly dominant colours and it is therefore
beneficial to use shades of these base colours
together with the complementary colours.

Base Colour

Pantone 172C (RAL 2009)
CMYK: 0/80/100,/0
RGB: 255, 72, 20

HEX: #FF4814

NCS s0585-Y70

Gradient Colour

65% Base colour orange,
see above

35% White

Base Colour

Pantone: Black C

CMYK: 80/40,/40/100
RGB: Black

Complementary colour
Pantone 172C (RAL 2009)
CMYK: 0/0/0/35

RGB: 115,115,115

HEX: #737373

Complementary colour
Pantone Reflex Blue C
RGB: 0,20,137

CMYK: 100,/83/0/0,
HEX: #001489




IMAGERY

We select images based on their ability to
communicate and create a certain feeling.
The entirety of the header, the text and
layout, works as a single unit to convey

a clear message to the recipient.

To differentiate Fogmaker and effectively
communicate in line with our brand, we use
images that are personal and feature our
employees and the products we sell. Images
from the business should reflect the real Fogmaker
and give a picture of who we are and what we do.

\We also highlight our customer’s products
where our product is an installed component.
It is important to highlight our global presence
in our image selection.

To reinforce and clarify the product and design,
we use details and illustrations.

30

Images from the business are featured,
preferably with details photographed from
interesting angles to convey the combination
of active people and unique products for our
customers. \We vary between colour and black
and white images.

All in all, this creates a unique expression for
Fogmaker.

lllustrations to reinforce and clarify the product and construction.




PRINTED MATERIALS

In printed materials such as company
presentations, advertisements, segment
brochures, information and product sheets,
all combinations in the graphic profile may
be used to offer clear communication and
reinforce our message.

Airy, fresh images of our products, company
employees hard at work along with components
and on vehicles where our products are installed.

Catchy text combined with images should create
a distinctive expression. \We provide a simple
and stylish layout to benefit thoughtful images
and illustrations. No long, substance-less text
columns - we use thoughtful, well-formulated
text according to customer needs.

32

Segment Leaflets

Our segment leaflets are corporate level
leaflets with Fogmaker International as the
sender and can be ordered by partners to

distribute at fairs and customer visits, etc.

FOGMAKER

Fire suppression for engine compartments

Skydda dig och dina tillgangar
fran en motorbrand

FOGMAKER

Fire suppression for engine compartments
Ett Triple Action? brandskyddsystem

"Fran 870° C till 136° C pa 10 sekunder!”

aker
Il !‘El En beprévad brandskyddslésning
[— -1 :

Alla tre randtriangeln
a mak

33



MARKETING MATERIALS

The following are some examples of how

marketing communication can be designed.

34

FOGMAKER

(e : o 7
X E\'Ill Essmusmet ese,dls voloria dolupt:al_-‘ .M ent. ﬂ%rel“u (8]7 adg rrlag i
lef;'l con nonsed quamw del esenis qyd qui unti
e lam quas sedit omnist op- ©  dolor simi, qui auffac
- tatium vent, sinihit re perferi busciun, *~ nosam nect,‘e__yalup

rion et eumquia speliqu'busamus magni voluptios ma

- dolupta guasitiat. assitaest, volupta tlri ustrum

i Adlgnﬁn“poreped itatusanimus dest, offictatis aut volupta vq ta exce- \.-’ bl

“ Uta dolor maioreperia nam conet pudam, |n1;-au L‘jgﬁfex €os '_ 3
alibusa pellibus reremque sitiatemodi iumendis ererum n|s!'l‘£J ut res praar‘e-
ipsumaquia prem est, aperro illecti pudit, totat autaturem quo vcihgnate
orest, cum volum ratur solo dis ut - dolorepel ent illabilis dunt enihili aer- "=~

- eaquame eum sa quam, sandici ferspe eum fuga. Nlarn restia dolup-
dbloris net velibusam fugiaest aut tatem re ped que nonse sectatur, et
acerupta del inum et ra-velecep e dento maio tessente solorroressed &
tio. Nam, sitatiunt’ 'ldUCIpI'S denimintis .~ i L T T N
voluptat. 5\ gk g il
Biscitis aut accusam enimagnis ei- o LA e
cium fugltatem aperaAliti adi dolorit  + : " R o
i ¥ 1 H

" e Fogmaker' eam” - sy :
Ling L y p i ¥ s
" ;‘- y" ' AT ;. Jruh .rf.. £

Example advertisement for the bus segment.
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EOGMAKER

When safety
comes first

A fire in the engine compartment can be
devastating. The Fogmaker system, with
high-pressure water mist, is a superior fire
suppression technique in an engine
compartment to strongly limit the
consequences of a fire.

fogmaker.com

Fire suppression for
engine compartments

High-pressure water mist has excellent
cooling performance and oxygen displacment.
The cooling effect by using water mist is
outstanding with a temperature loss of
around 700 degrees C within 10 seconds.

The Fogmaker systems can be installed in
any engine room or enclosed area.

fogmaker.com

PARTNER CERTIFIED BY

=O0GNMAKEF

SKYDDA DIG OCH DIN BIL

Skydda dig och din bil fran en brand med Fogmakersystemet
- brandskydd med vattendimma under hégtryck. Vi har
certifierade séljpartners, ar godkénda av svenska Bilsport-
férbundet och &r FIA certifierade.

Fogmaker ar anpassat for bilsporten genom
dessa egenskaper:

¢ Lagesoberoende - det vill séga fungerar om bilen
ligger pa sidan eller upp och ner
* Slackvatska anpassad for entanol och metanol
* Robust och palitligt
* Enkel och snabb rengdring efter utlost system
* Snabb aterstéllning av systemet
* Lag servicekostnad - arlig kontroll, 5-drsservice
 Triple Action® - attackerar alla tre sidor av brandtriangeln

';E!r _ﬁh""«'M'f;}iHh & i

fogmaker.com

36

Roll-Up

FOGMAKER

Facearum fugiaec tatempo rum-
quas et inihil et reperias nis as
coribus sundandam, sum estrunt
re, si blatem re ium fuga. Et dolo
qui velent ipsante molorrovid et
quamus.

Gitist earum esequi qui dolut exped
ut poriant otaqui susda simporum a
conem. Ratur?

Sequaepere, ipsunt offictis minulpa
nos ullestrum facea quo verem
corume occatiamAndam lacipis endi
idellecabo. Ehenduci quiaspe liquid
qui iderorest invendebiti nis ventemp
oreius nesequam que voloruntem m
eumquo quiasped est event quia et
pa suntur atum quo dolupti consedi
genisimolor sae eatemo volum qu

Example advertisement for the agriculture segment.

i repudit es cum quataspelit remo
eum autae liqui is ra dolupta tioribea
dunt.Int aut veri doles as audae.
Itaque vitatur? Qui qui cum hition
poriberibus doluptamet ut esequis
net la es ius, con nimus esendae.

37



OFIRA

CERTIFIED PARTNER BY

High-pressure water mist has
excellent cooling performance
and oxygen displacement.

/ \
173,000 \
| installations |
worldwide. /

fogmaker.com

THE CHALLENGE

- the complexities, dangers and
pysical aspects of fires

Removing one side of the fire triangle may
extinguish a fire, but because of the complicated
nature of a fire in an engine compartment there
are no guarantees, reignition may still occur.

Fogmaker’s fire suppression system with a Triple
Effect attacks all three sides of the fire triangle at
the same time. This makes it the safest and most
logical method that can be used to:

* minimise downtime
* improve service continuity

¢ protect human life
7 FUEL NI

The Fogmaker systems can be installed in any

engine room or enclosed area and Fogmaker
works on multiple markets.

CERTIFIED PARTNER BY

Examples materials for Fogmaker partners.

An eye catching
headline here

Essimusciet esedis voloria doluptatem con con non-
sed quam remporatem hilique lam quas sedit omnist
optatium vent, sinihit re perferi busciur, non et
eumquia speliqu ibusamus dolupta quasitiat.

Adignim poreped itatusanimus dest, uta dolor maio-
reperia nam conet alibusa pellibus reremque

sitiatemodi ipsumquia prem est, aperro illecti orest,
cum volum ratur solo dis ut eaquame eum sa quam,
sandici doloris net velibusam fugiaest aut acerupta
del inum et ra velecep tatio. Nam, sitatiunt iducipis

Example advertisement for the heavy vehicle segment.
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. ‘Un.derg"{ '
fire pro

with a Tripple Actic

Facearum fugiaec tatempo rum-
quas et inihil et reperias nis as
coribus sundandam, sum estrunt
re, si blatem re ium fuga. Et dolo
qui velent jpsante molorrovid et
quamus.

Gitist earum esequi qui dolut exped

ut poriant otaqui susda simporum a

conem. Ratur?

Sequaepere, ipsunt offictis minulpa

nos ullestrum facea quo verem

corume occatiamAndam lacipis endi

idellecabo. Ehenduci quiaspe liquid i repudit es cum quataspelit remo
qui iderorest invendebiti nis ventemp ~ eum autae liqui is ra dolupta tioribea
oreius nesequam que voloruntem m dunt.Int aut veri doles as audae.
eumquo quiasped est event quia et Itaque vitatur? Qui qui cum hition
pa suntur atum quo dolupti consedi poriberibus doluptamet ut esequis.
genisimolor sae eatemo volum qu

Fogmaker.com

Example advertisement for the mining segment.

|-'f_!1ﬁi‘ﬂi\ﬁ_;4:_1:

Fogmaker International AB &r ett globalt féretag som utvecklar,
tillverkar och marknadsfér sldcksystem fér motorrum med vattendimma
Sedan starten 1995 har vi installerat 173 OO0 system i mer &n
50 ldnder. Fogmakers system finns bland annat i skogsmaskiner,
gruvfordon och entreprenadmaskiner. Vi &r i en spdnnande
expansionsfas och behéver nu stérka upp
med féljande tjgnster:

PROJEKTLEDARE
MARKNADSSUPPORT
LOGISTIKER

Las mer om tjansterna har:

fogmaker.com/career

Recruitment

41
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Fire protection for humans and
material handling machines

Most fires start in the engine compartment, they An illustration of an
are hard to discover, and often have a very intensive installed Fogmaker
course of event. To suppress an engine fire with a system. We have

portable extinguisher is almost impaossible. made over 173,000

Protect you and your machine with Fogmaker's installations world-
suppression system, with a high pressure water wide since 1995.
mist, with an effective linear detection system.

This will give you the best possible fire protection Fogmaker.com

performance in case of an emergency.

Advertisement examples: Port and harbour

An example of how a Fogmaker is mounted. Here illustrated for a bus fair.

42 43



Andreas Hansson

Technical Indoor Sales & Order Management

Fire suppression systems with high pressure water mist

=1 andreas.hansson@fogmaker.com Visiting address: ~ Postal address:
+46 (0)76 - 94 91 300 Sandvagen 4 Box 8005
+46 (0)470-77 22 15 SE-352 45 Vaxjp  SE-350 08 Vaxjo
www.fogmaker.com Sweden Sweden

Email signature Business cards

Order Confirmation 43546
Daf

Delivery Address

Shipping date

To the right are some examples of office
stationery, which also bears our graphic profile
and often represents a person’s first impression
of the brand. It is important that all employees
use the same templates.

951,85 EUR

Letter template in Word Order confirmation




PowerPoint template

In presentations, we use a stylish template that
uses our base colours. \White bottom for good
readability. In order to be able to easily convey
our presentations to colleagues, customers
and stakeholders via email etc., we use Calibri
Regular. The header is written in 28 point font
and body text in 16 point font.

Our product

* Fire suppression with water mist for all engine rooms and enclosed spaces.

* With patented high-pressure technology.

* Fogmaker is market leader in Europe, and have delivered more than
160,000 fire suppression systems since 1995.




PROMOTIONAL MATERIAL

There is a standard assortment for gift/marketing
materials for customer visits /fairs, etc.
The partner bears the cost of the materials.

The assortment can be found in Fogmaker’s

product catalogue. To order products, please
contact: order@fogmaker.com

48




Profiling of Fogmaker Internationals AB’s
own vehicles.




Partners who wish to profile their own
vehicle can choose from the options on
the right side.

\We provide print-ready graphic material.

This is only a guide, and striping can obviously
vary depending on the vehicle type and available
space.

Partners who only wish to use the partner
logo in a smaller format together with their
own brand are welcome to do so.

w CERTIFIED PARTNER BY
Fire ist.
for ™

Fire suppression
all engine

CERTIFIED PARTNER BY

Fire suppression with high-pressure water mist for

all engine rooms and enclosed spaces Fire suppression with high-pressure water mist

for all engine rooms and enclosed spaces

CERTIFIED PARTNER BY

b W - W

Profiling for partner vehicles. The position and size of the decals is determined by the partner.




Our communication
and graphic manual
us to create uniformi
strong brand recognitio

-




