
1

 
COMMUNICATION PLATFORM 

& GRAPHIC PROFILE 
for Fogmaker International AB and certified partners.
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Products are made in the factory, but 
brands are created in the mind.

Walter Landor
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FOGMAKER’S MARKETING COMMUNICATION 

Marketing communication is the way we communicate with 
our market – to you as our partners, customers and the 
world around us. We should add the word “strategic” in front. 
This is precisely what underlines the importance of market 
communication. That is – it is goal-oriented and explicitly linked to 
Fogmaker’s business goals. As our partners, you are also part of 
our strategic work with regard to our marketing communication. 
You are ambassadors for the Fogmaker brand, and together, 
we work to promote the Fogmaker brand according to this 
communication platform and graphic profile.

Together, we work to promote 
the Fogmaker brand according 
to this communication 
platform and graphic profile.“
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Fogmaker’s brand is built on the way our 
– Fogmaker’s employees and partners – 
conduct ourselves in our business and our way 
of marketing, developing and manufacturing 
our product.

The brand is conveyed through our behaviour 
towards customers and the outside world, 
as well as through our graphic identity.

By creating a uniform foundation through 
our communication platform and graphic 
manual, we create uniformity and strong 
brand recognition. 

 

INTRODUCTION 

•	 Creates a common thread. 
•	 Provides a professional 

image of the company.
•	 Provides high trust in 

the brand.
•	 Allows us to stand out 

from the crowd.
•	 Clarifies our goals.

A communication platform and 
graphic manual:
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Our partners, and all of us 
here at Fogmaker, have an 
important role in determining 
how we will be perceived. Every 
individual has the opportunity 
to make a difference. 

Who is Fogmaker?  
What do we want the world to know about 
us? Or rather, what do we want to tell the 
world? And how do we do it?

These are important questions to answer. 
Therefore, we start by laying out our strategic 
communicative guidelines in this document 
which form the foundation of this communication 
platform followed by the graphic manual.

The public image of Fogmaker is largely shaped 
by how we communicate. The communication 
platform is a very important tool to guide us 
and create consistent, targeted communication 
efforts – both externally and internally. 

 
We aim to ensure that our communication 
is clear and well thought out. This helps 
us maintain a high level of quality and 
present ourselves as a professional, 
trustworthy company. It must also be clear 
and relevant to the market. Communication 
shall be characterized by the value words, 
the brand, and the vision.  
 
Our partners, and all of us here at Fogmaker, 
have an important role in determining how 
we will be perceived. Every individual has the 
opportunity to make a difference. It is therefore 
important to be well-acquainted with our 
communication platform.

Through well thought out communication, 
we can prevent mistakes and clarify our goals.

COMMUNICATION PLATFORM 

“
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If we once again consider the first question 
in the introduction, “Who is Fogmaker?”, 
our values are how we want to be perceived by 
our customers. They also stand for the values 
that will characterize the organization. 

Fogmaker is a value-oriented company. By that 
we mean that our values govern how we conduct 
business and provide guidance in decision-making.  
Our values give us common ground to stand on 
and create a “we” feeling. Our shared values 
make Fogmaker unique!

Together, we have developed our core 
value words: expertise, commitment and integrity.

At Fogmaker, these core value words are always 
in focus and guide us in our daily work. Although 
our products and assortment may change over 
time, our values remain the same.

EXPERTISE

•	 We develop our expertise by sharing experiences 
and fostering creativity

•	 We work in a structured manner in all of our 
endeavours

•	 I ask when I don’t know the answer

COMMITMENT

•	 We identify problems and opportunities – 
we learn from them and grow

•	 We listen to our customers and solve their 
challenges

•	 We strive to be a good example in society 
and the world as a whole

INTEGRITY

•	 We show respect for each other and our 
customers

•	 We support each other through clear 
communication, encouragement and feedback

•	 We believe that trust is something you earn
•	 I take responsibility for my work by always doing 

my best

A strong brand is always 
built from the inside out. “

OUR VALUE WORDS 
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Now we have answered the question of what 
Fogmaker stands for: expertise, commitment 
and integrity. 

As we mentioned in the introduction, 
communication shall be characterized by 
the value words, the brand and the vision. 
Which leads us to our brand, Fogmaker.  
 
Having a strong brand provides many benefits.  
It creates a stronger connection to our customers 
and promotes feelings of trust. This makes our 
day to day work easier. When the customer 
already has a positive view of our brand, it is 
easier to drive customer satisfaction further. 
In addition, customers help spread a positive 
impression of the company and promote 
word‑of‑mouth advertising.

Internally, a strong brand makes it easier to 
collaborate effectively and achieve common 
goals. Pride in ones brand and organization also 
creates motivation, loyalty and job satisfaction. 

A strong brand is always built from the inside out. 
If our value words reflect our core values, 
the foundation we stand on and that guide 
us in our work, the vison is our lodestar and 
represents that which we hope to achieve and 
are constantly striving to reach. That vision is 
for our Fogmaker suppression systems for 
engine compartments and confined spaces 
to be the market leader and to always be 
the customer’s first choice.

BUILDING A STRONG BRAND
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Product characteristics
Fogmaker offers fire suppression systems 
with water mist under high pressure for 
engine compartments and confined spaces. 
 
Functional advantages
Innovative, simple, robust and reliable fire 
suppression system adapted for engine 
compartments with a Triple Action function.

Emotional Benefits
The customer should feel that we have a high 
level of expertise that is constantly developing 
and improving. We are committed, honest and 
reliable.

The brand’s vision
To be the market-leading brand for fire 
suppression systems for engine compartments 
and confined spaces and always be the 
customer’s first choice.

THE FOGMAKER BRAND

Triple Action means that all three components of the fire triangle 
are attacked with the Fogmaker Fire suppression system (FSS).



16		  		 				   				   				   				   				   				   			 

17

Graphic Profile
The purpose of our graphic profile is to 
strengthen the Fogmaker image. The manual 
should make it easier to directly identify us as 
the sender.  
 
In addition, it should stand for the core values 
we want to communicate. The graphic profile 
provides a framework for creating an effective 
interaction between words, colours and images. 
When these are in tune, it is easier for us to 
convey the message we are trying to send. 

Basic element
Our graphic profile consists of the logo, our 
colours and the images we use so the brand 
is perceived in a certain way. The logo is the 
strongest signal for our identity and consists 
of the wordmark, Fogmaker. No one else can 
claim this wordmark. To take advantage of its 
power, we will always use it in a uniform way. 
Regardless of where the logo is used, it shall 
be used in accordance with the guidelines and 
proportions of this graphic manual.  
 
Fogmaker’s website address is always provided 
without www.  
 
See examples from page 31 onwards.

LOGO 

F

F

F
F

The F’s height is the free area around the logo

fogmaker.comfogmaker.com

Logo negatives are applied against a dark background in exceptional cases 
where single colour printing is the only option available.
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F

F

F

F

The F’s height is the free area around the logo

The logo used by retailers/partners is certified by Fogmaker. The logo can be used in conjunction 
with your own company logo.  
All other marketing is handled by Fogmaker International AB. 

PARTNER’S MARKETING OF FOGMAKER

When you own a company, you work hard to 
build your reputation and earn the trust of your 
customers. The reputation you worked so hard 
to build deserves protection through trademark 
registration. It also provides you with rights 
and ownership over how your trademark is 
used. Fogmaker is a protected trademark; our 
partners obtain the right to use the Fogmaker 
brand in their marketing after completing 
certification. Note that Corporate branding 
is only handled by Fogmaker International AB. 
Certified Fogmaker Partners shall always use 
the partner logo in the marketing contexts, 
which is available on page 19. 
 
The Partner’s own brand can of course be 
used together with Fogmaker’s partner logo.  
An example is given on page 38. 

Why this distinction? It is important to us that 
the customer knows who is being represented, 
and that the value words that are a part of our 
brand are conveyed correctly.
 
Mismanagement of the brand may result in a 
warning and in severe cases, broken contracts. 
As a certified partner, the guidelines in this 
document shall always be followed. 

Our graphic platform is also a great tool for 
partners who wish to work with their own 
communications agency, at their own expense. 
External partners shall always obtain our 
graphic profile and adhere to this. Fogmaker Int. 
would like to participate in production 
before distribution.
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MARKETING SUPPORT FOR PARTNERS FROM FOGMAKER

Fogmaker Int. will gladly assist our partners 
with marketing support. Assistance can be 
obtained by contacting our marketing manager 
or marketing communications officer. The inquiry 
needs to be received in good time. We can never 
guarantee assistance if an inquiry is received 
with less than two months’ notice. 
 
The following products are ordered via  
order@fogmaker.com: 

•	 Segment folders
•	 Advertising products, which you can find in 

our product catalogue. The partner pays for 
these.

Self Service through our partner Portal 
Here you will find our:
•	 communication platform and graphic profile
•	 Partner logo
•	 Image Bank
•	 PowerPoint template and presentations
•	 brochures 
 

Advertising
If you would like to advertise as a Certified 
Partner, please contact our marketing 
communications officer.
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PARTNERS SUPPORT FOR FAIRS

Fogmaker can support partners at certain 
exhibitions, but this must first be agreed with 
your KAM or Fogmaker’s marketing manager. 
If you market Certified Partner by Fogmaker on 
50% of the surface, we can contribute half the 
cost, etc. 
 
Reciprocity
Fogmaker support our partners with financial 
and graphic support for for exhbitions.
Our requirement for reciprocity is that you  
participate when Fogmaker Int. participates at 
fairs in your home market. At these events, we 
cover your hotel costs if you work in the booth.

If you need help with graphic production the 
following questions should be answered before 
it is time to participate in the fair:

•	 What do you need help with/what is the 
purpose?

•	 When do you need the material? Please note 
that your request must be submitted at least 
two months before the fair.

•	 How should the material be used?  
Clearly describe the exact dimensions for, e.g., stand 
walls, roll-ups etc. Also indicate if you have other 
specific requests. 
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In printed material, on signs and in our 
advertising, we use Eurostile LT Std Bold or 
Medium for headings. In short texts such as 
ads, callouts, etc., we also use Eurostile LT Std 
Medium in body text. The website uses Eurostile 
and Calibri.

In longer body texts, such as corporate 
presentations, brochures, etc., we use 
Calibri Regular.

To further distinguish the Fogmaker brand, we 
may use a quote or a few words that stand out 
on special occasions using the special character 
Bradley Hand ITC.

PowerPoint presentations use Calibri Regular as 
it is a standard font that everyone has access to. 

TYPOGRAPHY 

Headlines:	 Eurostile LT Std Bold or Medium

ABCDEFGHIJHKLMNOPQRSTUVWXYZÅÄL 
abcdefghijklmnopqrstuvwxyzåäl
?!;:,.&% 1234567890

ABCDEFGHIJHKLMNOPQRSTUVWXYZÅÄL 
abcdefghijklmnopqrstuvwxyzåäl
?!;:,.&% 1234567890

Long body copy:	  Calibri Regular 

ABCDEFGHIJHKLMNOPQRSTUVWXYZÅÄL 
abcdefghijklmnopqrstuvwxyzåäl
?!;:,.&% 1234567890

Body copy:	  Eurostile LT Std Medium

ABCDEFGHIJHKLMNOPQRSTUVWXYZÅÄL 
abcdefghijklmnopqrstuvwxyzåäl
?!;:,.&% 1234567890

Special: 	 Bradley Hand ITC

ABCDEFGHIJHKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
?!;:,.&% 1234567890

Powerpoint:	  Calibri Regular

ABCDEFGHIJHKLMNOPQRSTUVWXYZÅÄL
abcdefghijklmnopqrstuvwxyzåäl
?!;:,.&% 1234567890

Digital media
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Fogmaker’s communication should be 
clear, honest and credible. We do not 
overcomplicate things or use difficult 
words if the situation does not require it. 

Technical expertise should be highlighted in 
our communication to create trust. We listen 
and strive to create good structure and content 
from the customer’s perspective. We want to be 
a role model in the community and across the 
world. As a result, our social expertise will shine 
through side-by-side with our technical expertise.

By showing our responsiveness in the way we 
communicate with the customer, we should also 
be perceived as competent, service-minded and 
committed.

TONE 

Technical expertise should be 
transmitted in our communication 
to create trust.... Our social expertise 
should shine through alongside our 
technical expertise. 

“
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Base Colour
Pantone 172C (RAL 2009) 
CMYK: 0/80/100/0 
RGB: 255, 72, 20 
HEX: #FF4814 
NCS s0585-Y70

Complementary colour
Pantone 172C (RAL 2009) 
CMYK: 0/0/0/55
RGB: 115,115,115 
HEX: #737373 

Base Colour
Pantone: Black C  
CMYK: 80/40/40/100  
RGB: Black 
 
 

50 % 20 %

Gradient Colour 
65% Base colour orange, 
see above  
35% White

The colours we use to symbolize Fogmaker are 
the parent base colours of orange, black and of 
course white. These base colours also use grey 
and blue in different percentages to create a 
unique, varied expression in graphic materials.

Complementary colours can be used to indicate, 
enhance and provide a contrasting effect. 
Orange and Black can “take over” and become 
overly dominant colours and it is therefore 
beneficial to use shades of these base colours 
together with the complementary colours.

COLOURS 

Complementary colour
Pantone Reflex Blue C 
RGB: 0,20,137  
CMYK: 100/89/0/0,
HEX: #001489
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We select images based on their ability to 
communicate and create a certain feeling. 
The entirety of the header, the text and 
layout, works as a single unit to convey 
a clear message to the recipient.

To differentiate Fogmaker and effectively 
communicate in line with our brand, we use 
images that are personal and feature our 
employees and the products we sell. Images 
from the business should reflect the real Fogmaker 
and give a picture of who we are and what we do.

We also highlight our customer’s products 
where our product is an installed component. 
It is important to highlight our global presence 
in our image selection.

To reinforce and clarify the product and design, 
we use details and illustrations.

Images from the business are featured, 
preferably with details photographed from 
interesting angles to convey the combination 
of active people and unique products for our 
customers. We vary between colour and black 
and white images.

All in all, this creates a unique expression for 
Fogmaker. 

IMAGERY 

 
Illustrations to reinforce and clarify the product and construction.
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In printed materials such as company 
presentations, advertisements, segment 
brochures, information and product sheets, 
all combinations in the graphic profile may 
be used to offer clear communication and 
reinforce our message.

Airy, fresh images of our products, company 
employees hard at work along with components 
and on vehicles where our products are installed.

Catchy text combined with images should create 
a distinctive expression. We provide a simple 
and stylish layout to benefit thoughtful images 
and illustrations. No long, substance-less text 
columns – we use thoughtful, well-formulated 
text according to customer needs.

Segment Leaflets
Our segment leaflets are corporate level 
leaflets with Fogmaker International as the 
sender and can be ordered by partners to 
distribute at fairs and customer visits, etc.

Fire suppression for engine compartments

TRIPLE ACTION3

with high pressure water mist

EN

Fire suppression for engine compartments

TRIPLE ACTION3 

with high-pressure water mist

EN

” We save life  
and property.

Brandskydd för alla motorrum

TRIPLE ACTION3 

med vattendimma under högtryck

SE

TRIPLE ACTION3

Fogmakers brandskyddssystem använder den renaste formen av släckmedel – vatten. I kombination med det 
höga trycket och en liten skumtillsats så attackeras alla tre komponenter av den kedjereaktion som orsakar  
en brand – värme, syre och bränsle. 

VÄRME - Nedkylning 
Nedkylning är den absolut viktigaste faktorn när det gäller att bryta eldens kedjereaktion, och vatten är ett överlägset  
medium för detta syfte. Under förångningsprocessen kyler vattendimman bränngaser och heta delar i motorrummet.

När vätskan skjuter ut genom Fogmakers dysor splittras en vattendroppe av normalstorlek på 1 mm i diameter till 8000  
mikrodroppar. Dropparna förångas lätt och tar därmed upp energi från branden och kyler rökgaserna i utrymmet.

SYRE - Utträngning av syre 
Under förångningen, från en enda liter vatten, alstras upp till 1700 liter vattenånga. Detta innebär att från en enda 7,5 liters 
Fogmaker-cylinder genereras upp till 12 m³ vattenånga, vilket leder till en effektiv utträngning av syreatomerna i luften och 
stöder ”knockdown-effekten” på branden.

BRÄNSLE - Kvävning 
Med en liten mängd av AFFF skumtillsats skapas en hinna över allt material, vilket förhindrar heta ytor eller bränsle att 
komma i kontakt med syre. Därför hindras också elden från att återantända. 

Således är Fogmaker ett Triple Action³ brandskyddssystem.

Ett Triple Action³ brandskyddsystem

”Från 870° C till 136° C på 10 sekunder!”

+ 870 °C + 136 °C
0 sek 5 sek 10 sek

VÄRME SYRE BRÄNSLE

Tredubbel 
tillämpning Avdunstning Vattenånga AFFF

Tredubbel 
effekt Nedkylning Utträngning 

av syre Kvävning

Tredubbelt 
skydd

Termisk  
barriär

Vattenånga 
innesluts

Minskad 
återan- 

tändning

Alla tre komponenter i brandtriangeln  
attakeras med Fogmaker  

brandskyddssystem

Unik kyleffekt, temperatursänkning med 734 °C på 10 sekunder!
Släckningstest i ett fingerat motorrum med en volym av 2,5 m3. Brandkällan består av fyra stycken, 20 x 40 cm kar 
fyllda med diesel. Dieselspray tillförs med 2 liter per minut vid ett tryck av 5 bar, som duschar motorn. Värmeef-
fekten uppnår ca 1600 kW. Bilderna är tagna med 2 sek mellanrum. Under hela intervallet, 10 sekunder, används 
cirka 7 dl släckvätska.

Utmaningen är komplexiteten, farorna och 
de fysiska aspekterna av en motorbrand.  
Bränder och explosioner är risker för-
knippade med jordbruk. Uppbyggnad av 
skräp på maskiner, lagrade grödor, 
och korndammsexplosier medför en hög 
risk för brand. Dessutom tillkommer  
höga temperatuerer i motorer som 
lätt kan antända skräp. 

Merparten av alla bränder i jordbruks- 
maskiner sker under sommarhalvåret  
vid sådd och skörd. Under denna tid är  
naturligt maskinerna känsliga för  
oplanerade stopp. En motorbrand kan 
vara förödande för jordbrukaren i form  
av finansiella konsekvenser, liksom  
brandens effekter på omgivande miljö. 
En snabbt uppflammande brand kan leda 
till en förödande serie av händelser. 

Det tillkommer också att den viktigaste 
resursen - människan, utsätts för stor 
fara i händelse av en brand. 

Svårt att upptäcka branden i tid
En brand i ett oskyddat motorrum är 
svårt att upptäcka i tid och har ofta ett 
väldigt intensivt händelseförlopp. Denna 
typ av brand är närmast omöjlig att  
bekämpa med en handbrandsläckare.  
 
Som en följd av detta har under flera 
år förekomsten ökat av säkerhetsföre-
skrifter som påbjuder helautomatiska, 
fast installerade brandskyddssystem i 
jordbruksmaskiner i fler och fler länder, 
försäkringsbolag och tillverkare/ 
operatörer över hela världen. 

De fysiska aspekterna av en brand
Men en viktig fråga att ha i åtanke är vad 
de fysiska aspekterna av en brand är.

Värme, syre och bränsle, alla måste 
förutses och attackeras. Dessa tre  
element av en brand symboliseras ofta 
med brandtriangeln. Att bara ta bort  
en sida av triangeln kan vara tillräckligt 
för att släcka en brand - men den  
komplicerade karaktären av en brand  
i ett motorrum lämnar inga garantier, 
återantändning förekommer. Därför är 
ett brandskyddssystem med en så kallad 
tredubbel effekt som angriper alla tre 
sidor av triangeln samtidigt den säkraste 
och mest logiska metoden för att mini-
mera driftstopp, bättre kontinuitet och 
skydda människoliv.

Samtidigt måste brandskyddssystemet 
ständigt vara redo att agera oberoende 
av mänsklig interaktion, fordonets position 
och fordonsverksamhet.

Dessa komplexa förhållanden omfattas 
alla av Fogmakers teknik: vattendimma 
under högtryck.

Skydda dig och dina tillgångar  
från en motorbrand

Illustration över ett installerat Fogmakersystem i en sköredetröska och i en ballastare.

Jordbruk SV Ed-19   
Art.nr: 8050-08-001
        

SE

Fogmaker innehar flera kvalificerade 
certifikat och godkännanden. Vi 
är det första brandskyddssystemet 
någonsin som homologerats för UNECE 
Reg.107 [standard för fast monterade 
brandskyddsystem i bussar i Europa]. 

Fogmaker innehar också AS-5062 
(Australien), SBF-127/128 (Skandi-
navien), är UL-listade (UL 1384) och 
FM väntande (FM 5970). Genom våra 
arbetsprocesser, ser vi till att hålla hög-
sta möjliga standard och utveckla våra 
produkter. Vidare efter den senaste 
re-certifieringen av ISO 9001:2015 och 
14001:2015 samt IATF 16949, tillåts 
vår organisationsstruktur att växa  
med framgång.

Detta lägger en solid grund för vår 
utökade organisation genom vårt 
globala nätverk av distributörer och 
partners, som erbjuder full service där 
våra kunder är. Idag är vi som täcker 
mer än 55 länder i Europa, Nord- och 
Sydamerika, Afrika, Mellanöstern, Asien 
och Oceanien.

Men först och främst är vi stolta över 
det förtroende våra kunder runt om i 
världen har gett oss. Den Fogmaker 
brandsläckningssystem först såg da-
gens ljus 1995. Idag är mer än  
173 000 fordon som är utrustade  
med Fogmaker högtrycksvattendimma.

En beprövad brandskyddslösning

SBF-127
Svenska Brandskyddsföreningen

UL-1384 (UL listed)
Underwriter´s Laboratories 

AS-5062
Australian Standard

…och FM-5970 pending!
Factory Mutual

FOGMAKER 
INTERNATIONAL AB

Sandvägen 4
Box 8005 
SE-350 08 Växjö 

0470-77 22 00
info@fogmaker.com

fogmaker.com
 

  VARFÖR FOGMAKER?
•	 Triple Action³ – attackerar alla tre sidor av brandtriangeln 

•	 Installation tar oftast inte mer än en arbetsdag

•	 Enkelhet – ingen strömförsörjning, positionsoberoende

•	 Låg servicekostnad – Årlig kontroll, 5-årsservice, minimal rengöring 
efter utlöst system

•	 Systemövervakning – Aktivitet, lågt tryck och brandvarning

•	 Automatisk motoravstängning (tillval) 

•	 Vi utför retrofit-installationer

•	 Produktutveckling in-house

 

THIS IS WHAT WE STAND FOR:

EXPERTISE - We set a high level of 
expertise that we are constantly 
developing and improving.
 
COMMITMENT - We are committed to  
our business operations, our customers  
and society.

INTEGRITY - We are honest and thrust- 
worthy in all our business operations.

Fogmaker.com

This is 
Fogmaker

”Think  
outside 
the box”

THIS IS WHAT WE STAND FOR:

EXPERTISE - We set a high level of 
expertise that we are constantly 
developing and improving.
 
COMMITMENT - We are committed to  
our business operations, our customers  
and society.

INTEGRITY - We are honest and thrust- 
worthy in all our business operations.

Fogmaker.com

This is 
Fogmaker

”Think  
outside 
the box”

PRINTED MATERIALS 



34		  		 				   				   				   				   				   				   			 

35

The following are some examples of how 
marketing communication can be designed. 

MARKETING MATERIALS

 
 

 
Fogmaker.com

And a eye catching 
headline here
Essimusciet esedis voloria doluptatem con con nonsed quam remporatem hilique lam quas sedit omnist opta-
tium vent, sinihit re perferi busciur, non et eumquia speliqu ibusamus dolupta quasitiat.
Adignim poreped itatusanimus dest, uta dolor maioreperia nam conet alibusa pellibus reremque sitiatemodi 
ipsumquia prem est, aperro illecti orest, cum volum ratur solo dis ut eaquame eum sa quam, sandici doloris 
net velibusam fugiaest aut acerupta del inum et ra velecep tatio. Nam, sitatiunt iducipis denimintis voluptat.

 
Fogmaker.com

Fire protection for  
human and bus

Essimusciet esedis voloria dolupta-
tem con con nonsed quam rempora-
tem hilique lam quas sedit omnist op-
tatium vent, sinihit re perferi busciur, 
non et eumquia speliqu ibusamus 
dolupta quasitiat.
Adignim poreped itatusanimus dest, 
uta dolor maioreperia nam conet 
alibusa pellibus reremque sitiatemodi 
ipsumquia prem est, aperro illecti 
orest, cum volum ratur solo dis ut 
eaquame eum sa quam, sandici 
doloris net velibusam fugiaest aut 
acerupta del inum et ra velecep ta-
tio. Nam, sitatiunt iducipis denimintis 
voluptat.
Biscitis aut accusam enimagnis ei-
cium fugitatem aperaAliti adi dolorit 

ent. Hario. Ut odis et magnimusae 
del esenis quo qui untur, que pro 
dolor simi, qui aut faciandi conse 
nosam necte voluptat fugit odigenis 
magni voluptios ma conserr ovitis 
assitaest, volupta turibustrum nest, 
offictatis aut volupta volupta exce-
pudam, int autemporae. Vit ex eos 
iumendis ererum nist, ut res praere-
pudit, totat autaturem quo vollignate 
dolorepel ent illab ilis dunt enihili aer-
ferspe eum fuga. Niam restia dolup-
tatem re ped que nonse sectatur, et 
dento maio tessente solorro ressed

!

• pudit, totat autat
• rem quo vollignate 
• olorepel ent illab ilis 
• dunt enihili aerferspe 

eum fuga. Niam restia 
• doluptatem re ped 
• que nonse sectatur, et 

dento maio tessente 
solorro resse

FUEL

H
EA

T

OXYG
EN

 Example advertisement for the bus segment.
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fogmaker.com

A fire in the engine compartment can be  
devastating. The Fogmaker system, with 

high-pressure water mist, is a superior fire 
suppression technique in an engine  
compartment to strongly limit the  

consequences of a fire.

When safety  
comes first

High-pressure water mist has excellent  
cooling performance and oxygen displacment.  

The cooling effect by using water mist is  
outstanding with a temperature loss of  

around 700 degrees C within 10 seconds. 

The Fogmaker systems can be installed in  
any engine room or enclosed area.

 

Fire suppression for  
engine compartments 

fogmaker.com

fogmaker.com

SKYDDA DIG OCH DIN BIL

PARTNER CERTIFIED BY

• Lägesoberoende – det vill säga fungerar om bilen    
  ligger på sidan eller upp och ner
• Släckvätska anpassad för entanol och metanol
• Robust och pålitligt  
• Enkel och snabb rengöring efter utlöst system
• Snabb återställning av systemet
• Låg servicekostnad – årlig kontroll, 5-årsservice
• Triple Action³ – attackerar alla tre sidor av brandtriangeln

Skydda dig och din bil från en brand med Fogmakersystemet 
– brandskydd med vattendimma under högtryck. Vi har  
certifierade säljpartners, är godkända av svenska Bilsport- 
förbundet och är FIA certifierade.  
 
Fogmaker är anpassat för bilsporten genom  
dessa egenskaper:

Roll-Up

Fogmaker.com

Facearum fugiaec tatempo rum-
quas et inihil et reperias nis as 
coribus sundandam, sum estrunt 
re, si blatem re ium fuga. Et dolo 
qui velent ipsante molorrovid et 
quamus. 

Gitist earum esequi qui dolut exped 
ut poriant otaqui susda simporum a 
conem. Ratur?
Sequaepere, ipsunt offictis minulpa 
nos ullestrum facea quo verem 
corume occatiamAndam lacipis endi 
idellecabo. Ehenduci quiaspe liquid 
qui iderorest invendebiti nis ventemp 
oreius nesequam que voloruntem m 
eumquo quiasped est event quia et 
pa suntur atum quo dolupti consedi 
genisimolor sae eatemo volum qu

i repudit es cum quataspelit remo 
eum autae liqui is ra dolupta tioribea 
dunt.Int aut veri doles as audae. 
Itaque vitatur? Qui qui cum hition 
poriberibus doluptamet ut esequis 
net la es ius, con nimus esendae. 

An eye catching headline

 Example advertisement for the agriculture segment.
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An eye catching 
headline here

 
Fogmaker.com

Essimusciet esedis voloria doluptatem con con non-
sed quam remporatem hilique lam quas sedit omnist 
optatium vent, sinihit re perferi busciur, non et 
eumquia speliqu ibusamus dolupta quasitiat.
Adignim poreped itatusanimus dest, uta dolor maio-
reperia nam conet alibusa pellibus reremque 

sitiatemodi ipsumquia prem est, aperro illecti orest, 
cum volum ratur solo dis ut eaquame eum sa quam, 
sandici doloris net velibusam fugiaest aut acerupta 
del inum et ra velecep tatio. Nam, sitatiunt iducipis

 Examples materials for Fogmaker partners.

For more information visit: 
ofira.it   

fogmaker.com

High-pressure water mist has  
excellent cooling performance 

 and oxygen displacement. 

173,000  
installations 
worldwide.  

C E R T I F I E D  P A R T N E R  B Y

THE CHALLENGE 
– the complexities, dangers and  

pysical aspects of fires

Removing one side of the fire triangle may  
extinguish a fire, but because of the complicated  
nature of a fire in an engine compartment there 
are no guarantees, reignition may still occur.  
 
Fogmaker’s fire suppression system with a Triple  
Effect attacks all three sides of the fire triangle at 
the same time. This makes it the safest and most 
logical method that can be used to::

• minimise downtime
• improve service continuity
• protect human life

The Fogmaker systems can be installed in any 
engine room or enclosed area and Fogmaker 
works on multiple markets.

FUEL

H
EA

T

OXYG
EN

TRIPLE ACTION3

C E R T I F I E D  P A R T N E R  B Y

 Example advertisement for the heavy vehicle segment.

 Example advertisement for the heavy vehicle segment.
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Läs mer om tjänsterna här: 

fogmaker.com/career

 

PROJEKTLEDARE 
MARKNADSSUPPORT 

LOGISTIKER

Fogmaker International AB är ett globalt företag som utvecklar,  
tillverkar och marknadsför släcksystem för motorrum med vattendimma 

Sedan starten 1995 har vi installerat 173 000 system i mer än  
50 länder. Fogmakers system finns bland annat i skogsmaskiner,  

gruvfordon och entreprenadmaskiner. Vi är i en spännande  
expansionsfas och behöver nu stärka upp  

med följande tjänster:

  Recruitment

Fogmaker.com

Facearum fugiaec tatempo rum-
quas et inihil et reperias nis as 
coribus sundandam, sum estrunt 
re, si blatem re ium fuga. Et dolo 
qui velent ipsante molorrovid et 
quamus. 

Gitist earum esequi qui dolut exped 
ut poriant otaqui susda simporum a 
conem. Ratur?
Sequaepere, ipsunt offictis minulpa 
nos ullestrum facea quo verem 
corume occatiamAndam lacipis endi 
idellecabo. Ehenduci quiaspe liquid 
qui iderorest invendebiti nis ventemp 
oreius nesequam que voloruntem m 
eumquo quiasped est event quia et 
pa suntur atum quo dolupti consedi 
genisimolor sae eatemo volum qu

 
i repudit es cum quataspelit remo 
eum autae liqui is ra dolupta tioribea 
dunt.Int aut veri doles as audae. 
Itaque vitatur? Qui qui cum hition 
poriberibus doluptamet ut esequis. 

An eye catching headline

Underground 
fire protection
  

dolut exped akjdhf kdjwuehw akdfh

FUEL

H
EA

T

OXYG
EN

with a Tripple Action Effect

 Example advertisement for the mining segment.
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An illustration of an  
installed Fogmaker  
system. We have 
made over 173,000  
installations world- 
wide since 1995.
 
Fogmaker.com

Fire protection for humans and  
material handling machines
Most fires start in the engine compartment, they  
are hard to discover, and often have a very intensive  
course of event. To suppress an engine fire with a  
portable extinguisher is almost impossible.  
Protect you and your machine with Fogmaker's 
suppression system, with a high pressure water  
mist, with an effective linear detection system. 
This will give you the best possible fire protection  
performance in case of an emergency.

!

  Advertisement examples: Port and harbour

 ul. Obornicka 51,Suchy Las  62-002 tel: 061 8690 900, fax: 061 8690 90
 biuro@bws.poznan.pl, www.bws.poznan.pl

FOGMAKER 30 m2  
 BUSWORLD  , BRUKSELA
  18.10.2019- 23.10.2019

An example of how a Fogmaker is mounted. Here illustrated for a bus fair. 
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To the right are some examples of office 
stationery, which also bears our graphic profile 
and often represents a person’s first impression 
of the brand. It is important that all employees 
use the same templates.

EMAIL SIGNATURE AND OFFICE PRINT

   

Fogmaker International AB  Tel: +46 (0) 470-77 22 00 Nordea Bank AB (publ) 
Postal: Box 8005, 350 08  Fax: +46 (0) 470-77 22 10 Bank/Bankers/SWIFT 
Visit: Sandvägen 4, 352 45  info@fogmaker.com                                      SE8030000000030451718208 
Växjö, SWEDEN  VAT No: SE556491619401 NDEASESS 

 
   www.fogmaker.com 

 
 
 
 
 
 
 

 

Page 1 (1)

2017-10-31

PolandMajków Duzy 74

97-371 Wola Krzysztoporska

Poland

Voith Turbo sp. z o.o.

30902

Date

Invoice AddressDelivery Address

Voith Turbo Polen

Customer no:

Pawel.Telazka@Voith.com;Antoni.Luczynski@Voith.com

Your order no: ZZ-PT1718013

Your reference: Pawel Telazka

VAT no: pl7710013760

Our reference: Johan Stark

Payment terms: 45 day's nett

Delivery terms: 

Mean of transport: 

Order Confirmation 43546

Our/Your 

Part No Description Quantity TotalPrice Discount %Shipping date#

 776,85 EURVolvo-22458818  155,37 EUR5 2017-11-13 100 Volvo 22458818 Fire extinguisher Novec

 175,00 EUR1746-072  175,00 EUR1 2017-11-13 200 Kit Alarm panel for 2-3 press.switches

 951,85 EUR

 0,00 EUR

 0,00 EUR

 951,85 EURTotal before VAT:

Discount on total order:

VAT:

Freight costs:

Total:

Comments:

info@fogmaker.com Nordea Bank AB SE10571 Stockholm

Tel:

Fax:

E-mail:

Internet:

Bank:

www.fogmaker.com SE556491619401VAT ID:

SWIFT:

IBAN:

NDEASESS

SE5795000099603405807987Postal Address:

Fogmaker Int. AB

P.O. Box 8005

SE-350 08 Växjö

Del. Address:

Fogmaker Int. AB

Sandvägen 4

SE-352 45 Växjö

0046-470-77 22 00

0046-470-77 22 10

Email signature Business cards

Letter template in Word Order confirmation
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PowerPoint template
In presentations, we use a stylish template that 
uses our base colours. White bottom for good 
readability. In order to be able to easily convey 
our presentations to colleagues, customers 
and stakeholders via email etc., we use Calibri 
Regular. The header is written in 28 point font 
and body text in 16 point font.

POWERPOINT PRESENTATIONS

This is FogmakerThis is Fogmaker

Our product

• Fire suppression with water mist for all engine rooms and enclosed spaces.

• With patented  high-pressure  technology.

• Fogmaker is market leader in Europe, and have delivered more than 
160,000 fire suppression systems since 1995.
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There is a standard assortment for gift/marketing 
materials for customer visits/fairs, etc. 
The partner bears the cost of the materials. 
 
The assortment can be found in Fogmaker’s 
product catalogue. To order products, please 
contact: order@fogmaker.com

PROMOTIONAL MATERIAL
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Profiling of Fogmaker Internationals AB’s 
own vehicles.

VEHICLES 
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Partners who wish to profile their own 
vehicle can choose from the options on 
the right side. 

We provide print-ready graphic material.  
This is only a guide, and striping can obviously 
vary depending on the vehicle type and available 
space. 
 
Partners who only wish to use the partner 
logo in a smaller format together with their 
own brand are welcome to do so.

PARTNER VEHICLES 

C E R T I F I E D  P A R T N E R  B Y

Fogmaker.com

C E R T I F I E D  P A R T N E R  B Y

Profiling for partner vehicles. The position and size of the decals is determined by the partner. 

C E R T I F I E D  P A R T N E R  B Y

Fogmaker.com

C E R T I F I E D  P A R T N E R  B Y

C E R T I F I E D  P A R T N E R  B Y

Fogmaker.com

C E R T I F I E D  P A R T N E R  B Y

C E R T I F I E D  P A R T N E R  B Y

Fogmaker.com
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Our communication platform 
and graphic manual allow 
us to create uniformity and 
strong brand recognition.“


